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Abstract (260 words): The COVID-19 pandemic has had tragic and disproportionate effects on 
Black, Indigenous, and People of Color (BIPOC) communities across the United States. This 
study aims to apply a mixed method approach to investigate health beliefs related to COVID-19 
as well as media framing and agenda-setting or agenda-building techniques used in 
communication about COVID-19 and related topics. The proposed study will include a survey 
and content analysis. The survey will gather data from a representative sample of adults within 
the U.S. to gather information on variables informed by the Health Belief Model (HBM) such as 
perceived health risk, perceived benefits and barriers to vaccines, self-efficacy, cues to action, 
and intention to act (or past behavior/action taken). Participants will also be asked about their 
media consumption and trust related to various sources of COVID-19 information. A subsequent 
content analysis will be based on the concept of media advocacy, which consists of three steps: 
1) setting the agenda; 2) framing the issue; 3) suggesting solutions. Using mixed methods will 
reveal important information about health attitudes, intentions, the media advocacy process 
related to health information in the current media environment, and how factors like race, 
ethnicity, and trust intersect with these issues. The anticipated results of this research will help 
inform journalism and mass communication research about the role race and ethnicity play in 
information behaviors during a health crisis. It will also inform media, health communicators and 
health advocates about how to better inform and communicate with BIPOC communities related 
to important health issues. Theoretical as well as practical implications will be discussed.    
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


